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Preface

Rapid innovations in technology have influenced this decade, and the
convergence of cultural and digital living has become a revolutionary force that
Is changing many aspects of our society. The book "Digital Living: Redefining
Culture with  Technology for Industries, Education, Society &
Entrepreneurship™ explores the immense impact of this convergence on
entrepreneurship, education, industries, and society. It goes into exhaustive
detail about the many facets of these effects.

This book seeks to throw light on the complex relationship between technology
and culture by thoroughly examining a variety of viewpoints and demonstrating
both the advantages and disadvantages of digital life in the globalized world of
today. The entire book provides knowledge about how technology is changing,
how we as a society perceive culture, from the emergence of digital industries to
the rethinking of educational paradigms, from the transformation of social
dynamics to the encouragement of entrepreneurial efforts.

With contributions from 53 experts spanning various fields, each chapter
provides valuable insights into the impact of technology on our shared cultural
experience. Topics covered include Digital Living, exploring concepts such as
Digital DNA, Digital Consumption, Conversational Al, Digital Metamorphosis,
Digital Education, and Digitized Workplace Counselling. The Finance section
delves into Green Banking, Sustainable Finance, Investment Decision-Making,
the Indian Financial Sector, the Indian Stock Market, Financial Performance,
Financial Products, and Risk-Taking Behavior. Marketing discussions focus on
Social Media Marketing, Influencer Marketing, Online Shopping, Consumer
Behavior, and Sustainable Fashion. Human Resources topics encompass Labor
Welfare, Women Empowerment, Turnover Contagion, Spiritual and Emotional
Intelligence. Finally, the Entrepreneurship & General Management section
delves into Online Learning, Gender Inequality, Technology's Impact, the
Indian Economy, Student Social Responsibility, Impact of Well-being,
Blockchain Technology, and Intellectual Populism.



As editors of this volume, we are immensely grateful to the contributors who
have lent their expertise and insights to this endeavour. Their thoughtful
analyses and scholarly contributions have enriched the discourse surrounding
digital living and its implications for culture and society. We also extend our
gratitude to the readers whose engagement with this book will further stimulate
dialogue and innovation in this ever-evolving field.

It is our sincere hope that this book serves as a valuable resource for academics,
practitioners, policymakers, and all those interested in understanding and
navigating the complexities of digital living in the contemporary world.

Dr. Sonal Sisodia
Dr. Kush Singodiya
Prof. Tapas Upadhyay
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