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PREFACE 
Management is an art of getting things done through and with the people in formally 

organized groups. It is an art of creating an environment in which people can perform and 

individuals and can co-operate towards attainment of group goals. Management Study HQ 

describes Management as a set of principles relating to the functions of planning, directing 

and controlling, and the application of these principles in harnessing physical, financial, 

human and informational resources efficiently and effectively to achieve organizational 

goals. A good management is the backbone of all successful organizations. And to assist 

business and non-business organizations in their quest for excellence, growth and 

contribution to the economy and society, Management Book Series covers research 

knowledge that exists in the world in various management sectors of business through peer 

review chapters. This book series helps company leaders and key decision-makers to have a 

clear, impartial, and data-driven perspective of how factors will impact the economy moving 

forward and to know what they should be doing in response. It also focuses on a range of 

issues but not limited to General Management 

1. Marketing Information Technology & Library 

2. Finance 

3. Business 

4. Human Resources 

5. Operations 

6. International Business 

7. Entrepreneurship 

8. Business Ethics 

9. Corporate Social Responsibilities 

10. Public Policy 

11. Tourism & Hospitality 

 

 

 

 

 

 



iv 

EDITORIAL BOARD MEMBERS 
Dr. Priya Solomon  

Professor & HoD  

Universal Business School, Universal AI University 

Karjhat, Mumbai, India  

 

Dr. Chandan Singh  

Assistant Professor 

AKS University 

Sherganj, Satna, Madhya Pradesh, India 

 

Dr. Jayan P A  

Assistant Professor  

School of Maritime Management 

Indian Maritime University 

Willingdon Island Kochi, Matsyapuri, Kerala, India 

 

Dr. Arup Kumar Sarkar  

Assistant Professor Head in Commerce  

Department of Commerce 

Uluberia College affiliated to The University of Calcutta 

Uluberia, Howrah, West Bengal, India 

 

Dr. Shweta Kumari  

Assistant Professor  

JMDPL Mahila College 

Madhubani, Bihar, India 

 

Dr. Manish Das  

Author  

IIPA 

Dibrugarh, Assam, India 

 



v 

Dr. Dikshakhera 

Assistant Professor 

Department of Commerce 

Shyamlal College 

University of Delhi 

Delhi, India 

 

Dr. Gowhar Ahmad Wani  

Assistant Professor  

Kuniya College of Arts and Science 

Kasaragod, Kerala, India 

 

 

Dr. G K Sreenivasan  

Assistant Professor  

ITHM, Bundelkhand University 

Jhansi, Uttar Pradesh, India 

 

Dr. Sunil K Kabia  

Professor and Director  

Institute of Tourism and Hotel Management Bundelkhand University  

Jhansi, Uttar Pradesh, India 

 

 

 

 

 

 

 

 

 

 

 



vi 

CONTENTS 
 

PART 1  Page No. 
  

Chapter 1 
AN EMPIRICAL STUDY ON INTERNATIONALISATION OF BUSINESS & 
ITS IMPACT ON THE KNOWLEDGE NETWORK AND INNOVATIVE 
PERFORMANCE………………………………………………………………….. 1-17 
  
Chapter 2 
A CONCEPTUAL DISCUSSION ON HUMAN RESOURCES AND THEIR 
MANAGEMENT……………………....................................................................... 18-23 
  
Chapter 3 
IMPACT OF AI ON EQUITY MARKETS………………………………………... 24-33 
  
Chapter 4 
A STUDY ON THE USES AND IMPACT OF AI IN DIFFERENT SECTORS 
FOR ATTAINMENT OF SDG GOALS…………………………………………… 34-44 
  
Chapter 5 
CAN TECHNICAL ANALYSIS BEAT THE MARKET?” A TEST OF THE 
WEAK FORM OF THE EFFICIENT MARKET HYPOTHESIS USING THE 
S&P 500 AS A CASE STUDY.................................................................................. 45-67 

  
Chapter 6 
AN ANALYTICAL STUDY ON TRENDS AND DEVELOPMENTS IN INDIAN 
BANKING SECTOR……………………………………………………………….. 68-74 
  
Chapter 7 
CONTROLLING AS MANAGEMENT FUNCTION: MARITIME 
MANAGEMENT AND SUPPLY CHAIN MANAGEMENT AS A CASE 
STUDY …………………………………………………………………………….. 75-84 

  
PART 2  

  
Chapter 1 
HOW SALUBRIOUS IS INCLUSION OF TOURISM PRACTICES IN YOGA 
THERAPY? – A THEORETICAL APPROACH………………………………….. 85-98 
  
Chapter 2 
AGILITY: THE NEW STABILITY IN AN UNSTABLE WORLD......................... 99-106 
  
Chapter 3 
IMPORTANCE OF SOCIAL MEDIA PLATFORMS IN TOURISM INDUSTRY 107-117 
 
 
 
  



vii 

Chapter 4 
ASSESSING THE SUSTAINABILITY OF PILGRIMAGE DESTINATIONS 
USING GSTC CRITERIA: A CASE STUDY OF VARANASI, UTTAR 
PRADESH………………………………………………………………………….. 118-134 
  
Chapter 5 
THE EVOLUTION OF CORPORATE SOCIAL RESPONSIBILITY IN 
INDIA………………………………………………………………………………. 135-140 
  
Chapter 6 
WORK-LIFE BALANCE PRACTICES AND ITS IMPACT ON EMPLOYEES 
WORKING IN HOTEL INDUSTRY IN INDIA ………………………………….. 141-155 
  
Chapter 7 
TOURISM GOVERNANCE: A WAY TO SUSTAINABLE DEVELOPMENT 
OF TOURIST DESTINATIONS…………………………………………………… 156-163 
  
Chapter 8 
THE RELATIONSHIP BETWEEN WORK LIFE BALANCE AND STRESS 
MANAGEMENT FOR WOMEN EMPLOYEES IN HOSPITALITY INDUSTRY 164-176 
  
 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




